Watford Town Centre
BID Ballot

12 September - 9 October 2025

Watford Town Centre BID are
delighted to have confirmed
more details about the upcoming
BID ballot, where businesses vote
for a third BID term from 2026

to 2031.

We have detailed plans for over
£3million worth of investment for
Watford Town Centre, but it will
only be possible with a YES vote
from our levy paying businesses
in the formal ballot from 12
September - 9 October 2025.

This newsletter includes a
summary of our plans for 2026-

2031, how you can access our
business plan online and how
to vote once the ballot period
begins.

As well as those exciting plans
for Watford Town Centre 2026-
2036, this newsletter also reflects
on another busy summer for our
town, including our first ever
Cultural Party, the return of our
beautiful floral displays and our

popular birds of prey experience.

We also provide our latest BID
support and offers, which in this
edition includes details of the

Business Improvement Grant
2025/26 and free advertising
with the Watford Observer as
well as an update on our free
cardboard collection service.

After covering our regular
Watford Town Centre
performance and community
safety updates, we look ahead

to a packed Autumn and Winter
programme. As well as a date for
our next Breakfast with the BID,
we’re thrilled to share more details
of our upcoming events including
Diwali celebrations, Trick or Treat
week and Winterfest.




This is our
‘ Watford Town
Centre Business
' Improvement
District (BID)
newsletter for autumn 2025,
where we put together content

specifically for businesses and
employees in our town.

As shown by the contents, this
newsletter keeps you up to date
with all the current BID projects
& campaigns to benefit Watford
Town Centre.

Visit the ‘For BID Businesses’
section of
watfordtowncentre.com
for more information
about us.
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About
the BID

Formerly known as Watford BID,
in 2023 we changed our name

to Watford Town Centre BID to
reflect the area we operate in and
to coincide with the launch of the
Watford Town Centre brand.

A Business Improvement District
- or BID - is a way for local
businesses to work together to
tackle issues that affect their
trading environment. Problems
which are too large or widespread
for any one business to address
can be solved by all businesses
coming together to finance and
manage improvements. This can
increase footfall, make it easier
to retain staff, solve difficult
issues and ultimately result in
higher profits.

Watford BID Ltd was established
in April 2016 covering Watford
Town Centre. In 2021 our
businesses voted in favour of

a 2nd BID term, meaning that
Watford Town Centre BID will
continue to provide its service
until 31 March 2026.

There is an upcoming ballot for
businesses to vote for a third BID
term from 2026-2031, turn to
pages 4-5 for more information.

Kara Mesiano
BID Manager

kara@watfordtowncentre.com
01923 919 984

Glen Hempenstall
Marketing Manager

marketing@watfordtowncentre.com
01923 919 983

Fiona Hadley

Business Support

business@watfordtowncentre.com
01923 919 989

John Hattingh

Business Against Crime Coordinator

john.hattingh@herts.police.uk
07732 009 438

Cameron Evans

Cardboard Collection Service

enquiries@watfordtowncentre.com
01923 919 989
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Contact us

' Suite 5, Kings Court, 153
High Street, Watford WD17 2ER

' Telephone: 01923 919 989

www.watfordtowncentre.com

Social media

@ 0 @WatfordTownCentre =

@WatTown Watford Town
Centre Centre BID
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 BUSINESS PLAN
2026-203]1

Vote YES for our future

We have now launched our business plan for 2026-
2031 detailing our plans for over £3million worth of
investment for Watford Town Centre.

It will only be possible with a YES vote from our levy
paying businesses in the upcoming ballot from
12 September - 9 October.

i

Visit ballot.watfordtowncentre.com to view and
download our business plan, read about our
commitments over the next five years and find out
how to vote in the upcoming ballot.
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Vote Y

Our five commitments:

Enhance the town centre experience

Our vision is to maximise Watford Town Crime reduction, public realm enhancements,

Reflecting on past
successes

Over the past two terms, Watford BID Ltd has
made a significant impact on our town, delivering
key projects and investments that have helped
revitalise the area. From improving the appearance
of the town through public realm enhancements, to
hosting events that attract shoppers and visitors,
our work has supported businesses in becoming
more visible and accessible.

Find out more about our projects, campaigns and
achievements in our 2026-2031 business plan, or by
visiting www.watfordtowncentre.com

Ballot How
dates

to vote

Why a ‘YES’ vote
is Crucial

The BID’s success over the last 9 years is a

direct result of the collaboration and support of
levy payers like you. A ‘YES’ vote in the upcoming
ballot is crucial to continuing the momentum and
funding the next phase of growth for Watford Town
Centre. With the challenges facing high streets
today, it is essential that we work together to ensure
Watford remains competitive and appealing to
shoppers, visitors and businesses alike.

A third term will allow us to build on the progress
we’ve made, fund key initiatives and continue to
advocate for the needs of local businesses. This is our
chance to shape the future of Watford Town Centre,
and we need your support to make that happen.

12 September 2025: 1 You should receive one ballot paper for each property that you
Ballot opens " are eligible to vote for by post. If you do not, please email:

28 September 2025:
Deadline for proxy
nominations

enquiries@watfordtowncentre.com
Please check that each ballot paper has its own return envelope.

Complete the ballot paper putting a cross (x) beside your choice

Centre’s potential as a dynamic, safe and

welcoming place where its businesses flourish.

We aim to create a vibrant destination that
attracts visitors, supports enterprise and
encourages investment.

Our mission as an organisation is to deliver
the five commitments we have outlined in
this business plan for 2026-2031. Our projects
and campaigns are chosen and funded by
levy paying businesses, with the overarching
purpose of improving Watford Town Centre
for its businesses and users.

accessibility.

Promote Watford Town Centre

Marketing, events, campaigns to boost footfall
& communication.

business growth

Training, town centre performance insights,
support services.

Champion collaboration

Partnering for shared success and influence.

Embrace sustainability and innovation

Greener initiatives and forward-thinking ideas.

9 October 2025:
Ballot closes

10 October 2025:
Ballot result
announced

31 March 2026:
Last day of current
BID term

1 April 2026:
First day of third
BID term

(if successful
‘YES’ vote)

= to retain the BID for a further five years or not.

" business and then add your SIGNATURE.
Each ballot paper must be returned in its own separate envelope.
Return your completed ballot paper(s) by post in the pre-paid

envelope provided. Or alternatively it can be returned by hand to
Watford Town Hall.

4 Write your name in BLOCK CAPITALS and your POSITION in the

There is a post box outside Watford Town Hall’s customer service centre
(CSC) entrance which will be regularly checked for returned ballot papers.



2. BID projects & campaigns
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On Saturday 28 June, we were delighted to
collaborate with Watford Pump House Theatre
and Watford Council to host the first-ever Cultural
Party, an extravaganza celebrating Watford
community, culture and a taste of the Watford
Fringe Festival.

The Parade event space was treated to wonderful
live music, spectacular dance performances and

an array of vibrant decorations and colours. We
succeeded in bringing a fun, friendly, diverse event
to our town to mark the beginning of the Watford
Fringe Festival.

Watford Town Centre BID funded a grand stage
hosting a variety of live entertainment from 3:00pm
- 10:00pm, creating a buzzing atmosphere and
showcasing the best of Watford’s community

and culture.

Birds of prey
experience

Watford Town Centre BID hosted a family-friendly
Birds of Prey Experience on Sunday 3 August

on The Parade event space. The one-day event
was extremely popular, with queues of families
throughout the day, and plenty of smiling faces as
locals got to hold their new feathered friend!

Special thanks to Berkshire Birds of Prey for
facilitating the experience throughout the day,
and we received plenty of positive feedback from
attendees as a result of their brilliant service.

The event is just one of many activities we
coordinate to encourage footfall in the town
and enhance the perception of Watford
Town Centre as a vibrant destination to
visit for leisure and entertainment.

Watford Gift Card

at Christmas

Launched February 2020, cards
purchased via watfordgiftcard.com

140+ businesses accepting the
Watford Gift Card

£180,000+ sales to date

Physical and digital versions of the card
available to purchase

We will be running a Christmas marketing campaign
to drive sales over the festive period. We will also
have a kiosk in Harlequin Watford during every
weekend throughout December, and on several
weekdays in the lead up to Christmas day.

Last year, over 50% of our sales for the year came
during November and December, meaning it’s a
great time to sign up to accept the Watford Gift
Card if you haven’t already.

Does your business
accept the Watford
Gift Card?

¢ “Where to spend” businesses:
www.watfordgiftcard.com

¢ Costs nothing to onboard, simply arrange
a date with our team to swipe/tap your

payment machine

*« Email enquiries@watfordtowncentre.com
or call 01923 919 989

If your business does accept the Watford Gift
Card, please ensure your staff are aware of
how to process the payments.

Visit watfordtowncentre.com/gift-card
for merchant FAQs.

Give the gift of choice to
your staff this Christmas

Looking to reward your staff with a gift this
Christmas? Here are some great reasons why the
Watford gift card is the gift of choice for your staff
this year:

¢ The recipient can spend in 140+ Watford town
centre businesses.

e Supports local businesses and keeps money in
Watford Town Centre.

¢ More thoughtful than online gift vouchers.

¢ Spend on health & beauty, food & drink, leisure
& entertainment and more in-person activities
as opposed to just online shopping.

¢ Tax exclusive (up to £50).

Visit watfordgiftcard.com and select
“placing a business order” at the top of
your screen. Please email through to
enquiries@watfordtowncentre.com

if you have any questions for us

before making your order.




For the_tenthryear running;
Watford Town Centre BID have =
funded-floral displays to provide
a wonderful array of summer
colours during the warmer
months.

Made up. of a beautiful display
of white, pink and red shades of
flowers; the displays have been
in place since June and will be
removed in September when
the climate is no longer suitable.
Amethyst Horticulture, a well-
renowned horticultural contractor
in the placemaking industry,
were the suppliers for this year’s
stunning flowers.

The barrier baskets decorating
our iconic bridge going over the
pond were a particular highlight
for Watford Town Centre users
to see!

report

Our Annual Report for Year 4 of
our second BID term (2024/25)
can be found by visiting the

“For BID Businesses” section of
our website under “Resources”.

Here you will also be able to
find the meeting minutes for
our Annual General Meeting
(AGM) which took place on
13 August 2025.

3. Business support
& offers

Marketing 1-2-1
support

Watford Town Centre BID’s marketing & communications
manager, Glen Hempenstall, offers support to Watford Town
Centre business wanting help with marketing their business.

Glen specialises in digital marketing and can help your business to
set up your social media profiles, grow your follower count, and
provide useful tips on maintaining a good digital marketing strategy.

¢ Manages the @WatfordTownCentre Facebook, X, Instagram,
LinkedIn, TikTok accounts and watfordtowncentre.com

¢ Advice on SEO, Display Ads, Google Search Ads, working
with agencies.

¢ Contacts with Watford Observer, Vibe 107.6FM radio, Heart
Hertfordshire, Watford Council communications.

Simply email through to marketing@watfordtowncentre.com
if you’d be interested in arranging a conversation to aid you
with your marketing needs.

Free cardboard
collection service

As part of Watford Town Centre BID’s service, our team member
Cameron collects and recycles cardboard from small businesses in
Watford Town Centre. Our Sustainability Award winning service
comes at no additional cost to levy payers and was introduced

as an initiative to save local businesses’ money, whilst also being
proactively sustainable.

Cameron collects cardboard twice a week in our electric vehicle,
with 50+ traders currently signed up. We are proud to have
collected over 20 tonnes of cardboard since we launched the
pilot scheme in early 2023!

If you would be interested in finding out more and
joining our Cardboard Collection service, please
complete the operational agreement by visiting

the “For BID Businesses” section of our website

under “Resources”. Return the form to /
enquiries@watfordtowncentre.com

or phone 01923 919 989 for more / ‘

information.
d
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Watford Colosseum:
now available for
corporate and special event

Watford Colosseum is now open for private hire
from the end of August 2025, offering a versatile
and iconic space for a wide range of events. You can
find out more by scanning through to the brochure.

Offering a space for every occasion, the main
auditorium is ideal for dinners, conferences,
parties, and expos. The capacity is 300 to 1,100 for
conference and dining events up to 450 guests.

From August to October 2025, we have a
designated Watford Town Centre double-page
spread in each week’s Watford Observer where
we promote local businesses and organisations.
This has proven to be a great opportunity for levy
paying businesses to promote their offering to
Watford Observer readers and online users at no
additional cost.

Watford Observer have over 50,000 social media
followers, making them the largest source of
information for Watford-based content. Our BID’s
ambition is to use their large platform to shout
about all of the great things that our town has to
offer, including its businesses and the fantastic staff
members making up each organisation. We hope
to conjure positive perceptions of Watford Town
Centre to this huge local following.

If you have any special offers, events, news stories
or would be interested in having a Q&A with a
Watford Observer journalist, please reach out to us
at so that we
can include you in their printed and online articles.

The Forum Bar offers a stylish setting for standing
receptions, intimate dinners, and smaller meetings.
The capacity is up to 350 standing, or 144 seated on
round tables.

The booking team would love to hear about your
upcoming events and how they can help bring
them to life. Please contact:
privatehire@watfordcolosseum.co.uk

Applications are now open for the Business
Improvement Grant 2025/26, giving Watford Town
Centre BID businesses the opportunity to apply for
funding of up to £2,500 per business.

The grant intends to support small and medium
sized businesses by encouraging them to look at
their business and identify potential improvements
that could be undertaken to enhance their offer,
maximise their business potential and improve the
overall customer and visitor experience.

Last year, eleven businesses benefited from the
programme, helping to create a more vibrant and
attractive town for both shoppers and businesses
alike. We are proud to have supported these
initiatives - alongside Watford Borough Council

via the UK Shared Prosperity Fund (UKSPF) - and
look forward to continuing efforts to boost the local
economy in the future.

The full criteria and application form for the 2025/26
Business Improvement Grant scheme can be
found by visiting the “For BID Businesses”

section of our website under “Resources”. ‘



4. Watford Town Centre data " - s " il e

Vacancy rates

A more localised approach to vacancy rates - We’re now focusing solely on Watford Town Centre’s High Street
when reporting vacancy rates. This more targeted approach helps us better understand local trends, identify
why certain units become vacant, and highlight areas that are either thriving or may need support to attract
new investment.

Number of Percentage split of all Percentage split of
vacant units hereditaments vacant units
Watford vs Comparator Areas
Retail Area Feb 25 YTD Feb 25
1 o, o,
Lower High Street e e % * Monthly sales change between Jul 2024 vs. Feb 24 vs. YTD Feb 24

and Jul 2025 in Watford (+0.1%) is higher

High Street 5 1.61% 17% 9 9
2 ° ° than Reading (-1.2%) and similar to ielie O HllE
Queens Road (BID area only) 1 0.32% 3% Woking (-0.7%). Reading -5.9% -61%
¢ YTD sales change between Jul 2024 and
0, O, H
MEIRCE StitEs (B ctes) i) ! 0.32% 5% Jul 2025 in Watford (-0.7%) is higher than Woking -101% A
Office 6 1.94% 21% Reading (-3.9%) and similar to Woking GB Benchmark 5.6% _4.4%
(-0.6%).
The Parade 10 3.23% 34%
Total vacant units 29 9.35% 100% Watford Sector Sales

¢ The five sectors with the highest monthly sales are Fashion (£5.80m), Grocery (£2.79m), Food & Drink (£2.11m),
Health & Beauty (£1.79m), and General Retail (£991k).

R t — I d Watford Headline Metrics « The five sectors with the highest YTD sales are Fashion (£33.6m), Grocery (£19.4m), Food & Drink (£14.7m),
e a I s pe n « In Jul 2025, monthly retail sales in Watford were Health & Beauty (£11.3m), and General Retail (£7.30m).
- - £14.6m. Year-to-Date (YTD) sales were £95.0m. ¢ The five sectors showing the largest change in sales between Jul 2024 and Jul 2025 are Tourism (-£187k),
. Fashion (+£181k), Health & Beauty (-£170k), Food & Drink (=£151k) and General Retail (+£148k).
I ns I g hts * Compared to Jul 2024, monthly sales marginally
increased by +0.1% while YTD sales marginally

. o decreased by -0.7%. Sul 25 Jul 25 YT Jul 25 YTD Jul 25
Watford Town Centrg retail spend msnghts e « The marginal increase in monthly sales was due vs. Jul 24 vs. YTD Jul 24
provided by Beauclair data. We’ve provided the

_ | ) to an increase of +2.0% in average revenue per .
stats for July 2025 in this newsletter, levy paying customer (ARPC) and a decrease of -1.9% in Fashion £5.80m +3.2% £33.6m -1.5%

businesses can get in touch via

customer numbers.
enquiries@watfordtowncentre.com for full access Grocery £2.79m +2.6% £19.4m +5.5%
of all months of the year.

Food & Drink £211Im -6.7% £14.7m -7.4%
Health & Beauty £1.79m -8.7% £11.3m -8.2%
Sales £14.6m +0.1% £95.0m -0.7% Transport £288k -0.9% £1.86m -6.9%
Transactions 678k -0.8% 4.50m -1.5% Consumer Services £251k +118.9% £110m +44.4%
Customers 163k -1.9% 1.12m -3.7% Entertainment £244k -18.4% £1.72m -12.5%
ATV £21.60 +0.9% £21.12 +0.9% Household £224k +25.4% £1.68m +210.9%
ARPC £90.02 +2.0% £84.81 +3.1% Tourism £162k -53.6%




5. Crime & safety

Watford Business
Against Crime (WBAC)

scheme

Watford Business Against Crime (WBAC) is a
membership scheme, run by Watford Town Centre
BID, which aims to reduce retail crime and anti-
social behaviour throughout the town.

Benefits of joining:

* Exclusive access to intelligence about, and photos
of convicted retail crime and fraud offenders.

e Participation in the WBAC Exclusion Order
Scheme which sees persistent shop thieves
banned from all member stores.

¢ Links to Hertfordshire Police through nominated
PCSOs and police officers who work in Watford
Town Centre.

*« Monthly meetings to share intelligence.

e Free signage, stickers and crime prevention
material.

Email enquiries@watfordtowncentre.com for more
information about joining the WBAC membership
scheme, rates are reduced for Watford Town Centre
BID businesses.

Radio procedure guidelines:
» State what business you are.

» Be accurate with your information stating
description of suspect, sex, nationality, colour,
age, physique, skin, hair, outfit, and direction
of travel.

* Keep your message short and include what has
been taken and what way they are heading.

* Set your radio to an appropriate volume level.
Log off when you finish your shift.

Remember, the radio is there for your assistance.
Take some time to ensure staff know how to use
it. If you need any help, contact John Hattingh on
07732 009 438 or john.hattingh@herts.police.uk

W(ﬁ BUSINESS

AGAINST
¥ CRIME

B taveline
i

08712002233 y

.u»l_g.-—»# “Jg‘i 54

:ﬁ,_..—-_—..:.:_“.:-...:.—r_. SE——-T: ]

e

Retailer safety

Tip: Greeting customers can
deter shoplifters

Retail theft is on the rise nationally, with a
20% increase in reported shoplifting offences
in the past year. One simple tactic proven

to help reduce theft is to greet customers

within the first 3-5 seconds of them entering
your store.

This small action:

» Creates a positive first impression for genuine
shoppers.

Makes potential shoplifters feel noticed and less
likely to steal.

“If a thief thinks they’ve been spotted, they’re more
likely to leave,” says the guidance.

Stay alert, stay safe

* Thieves often target stores with only one staff
member present. Where possible, ensure multiple
staff are on the shop floor.

Train staff to recognise suspicious behaviour and
follow safe procedures.

If you suspect someone may be stealing:

¢ Keep a safe distance.

e Ask if they need help or a basket.

* |f you feel uncomfortable, step away and alert a
manager or security.

A note of caution

While engagement is a deterrent, avoid
confrontation. Some individuals may become
aggressive if challenged. Remember, if you're a
Watford Business Against Crime scheme member
to use the radio to alert retailers, CCTV and security
and Watford police.

This advice is part of Operation Vulture, a national
initiative to reduce shoplifting and improve retailer
safety. Working together as a town centre, we can
help make Watford a safer and more secure place to
shop and trade.




“ Tuesday 23 September
© s:30am -10:00am
o Watford High Street and The Parade

Come along to our office and meet the BID team,
learn more about our plans for the next five years
and how we will support your business.

To ensure we can cater for all those able to attend,
please RSVP to enquiries@watfordtowncentre.com
by Friday 19 September and let us know if you have
any dietary requirements.

We look forward to seeing you there!

Halloween
market lates

Enjoy an evening of spooktacular tricks,
treats and scarily good street food.
Attendees encouraged to wear
fancy dress, so the market can

be overcome with ghosts,
ghouls and all manner of
spooky spirits, feasting
on Halloween

inspired food and
listening to local
musicians.

Join Pump House Theatre, Harlequin and Watford
Palace Theatre for a joyful weekend of creativity,
culture and celebration, as we come together with
friends, family and neighbours to mark the festival
of lights.

“ Saturday 11 October

o Pump House Theatre and Harlequin Event Space

Enjoy lantern making and Rangoli art workshops,
food stalls, live dance, and cultural activities for all
ages. The day ends with a stunning Parade of Light
and the Diwali lights switch-on, led by Elected
Mayor Peter Taylor.

‘ Sunday 12 October
O Watford Palace Theatre

Diwali at the Palace offers a vibrant cultural
performance celebrating Indian heritage through
music, dance and storytelling - a chance to
connect and celebrate as a community.

Watford Town Centre BID are bringing back last year’s popular “Trick or Treat Week”

Halloween campaign to encourage footfall and spend in our town. Please send in any
Halloween promotions, events or articles to
be sure to include it on our website and socials during spooky season!

and we’ll

Trick or Treat Week details are found below, we’d love to have you and your family in
attendance for the return of our spooktacular campaign:

Friday 31 October
5:00pm - 6:00pm

The Parade event space
(by the pond)

Suitable for all ages

Trick or
TREAT
Trail

Monday 27 October -
Friday 31 October

© 10:00am - 4:00pm

o Watford High Street
and The Parade

Suitable for families
with young children

TRICK yourself into an
enchanting evening of thrills,
frights and fire.

Watford Town Centre presents a
brand-new showcase event with
the spooktacular TRICK or Treat
Show coming this Halloween
season on The Parade.

Bring your friends and
family along and be
prepared for an evening of
FREE street performances

TREAT the family to some half-
term Halloween fun with a trail
around Watford Town Centre!

Watford Town Centre presents a
brand-new Trick or TREAT trail
where your young explorers can
search our town for inflatable
pumpkins in order to win sweets
and be in with the chance of
winning a £100 Watford

Gift Card!

Our trail is completely FREE to
attend, simply wander through
Watford High Street and The
Parade in search of the large
inflatable pumpkins; they will be
displayed in 10 shop windows
during half-term week from 27 -
31 October.

and live entertainment
including Halloween themed
performances, fancy dress
prizes, scary characters and a
phenomenal fire-breathing act.

Rock up in your best Halloween
costume for the chance to

win Watford Gift Cards, and
make sure to book yourself in
for post-show food & drink at
one of Watford Town Centre’s
restaurants, pubs & bars.

When you find an inflatable
pumpkin, simply visit the shop
/ venue where the pumpkin

is displayed and say “Trick or
Treat!” to a member of the
staff to receive your sweet
treat. Halloween fancy dress is
encouraged!

And that’s not all... send a selfie
of your trail team with the
pumpkin in the background to
enter a prize draw to win a
£100 Watford Gift Card!

Find out more at
watfordtowncentre.com

Please get in touch with us on
enquiries@watfordtowncentre.
com if you’re interested in
being involved with the trail by
having an inflatable pumpkin
in your shop window -
deadline for submissions is

10 October 2025.

7



6. Dates for your diary

Cassiobury
fireworks

“ Saturday 1 November
0 6:00pm - 8:30pm

o Cassiobury Park

Watford Town Centre

Vibe 107.6FM will be keeping the crowds
entertained on stage from 6pm and there will
be plenty of live music to enjoy! The spectacular
fireworks display will begin at 7:30pm.

Fireworks night takes place at Cassiobury
Park on Saturday 1 November and is organised
annually by Watford Borough Council. It is
Hertfordshire’s largest FREE fireworks display
and generates a crowd of thousands in and
around the Watford Town Centre area.

Winterfest

. Saturday 15 November
© 2:00pm - 6:00pm
o The Parade

Watford Town Centre Winterfest
is a wonderful FREE event to
begin the Christmas period
including funfair rides, festive
activities, food & drink stalls,

a high street parade and live
entertainment.

Our BID-funded Christmas event

takes place on The Parade, which

will be filled with activities suited

for all ages including funfair

rides, a community feel and a

fun festive vibe. As well as an

extended Watford market, we will

also have additional food, drink
and community stalls, and some

special live performances.

©6

Keep in touch

4:00pm - 4:30pm: Winterfest Parade

from McDonald’s up to the pond

4:30pm: Christmas lights switch-on

One of the main features of the
day will be the Winterfest parade,
which will begin at 4pm outside
of Metro Bank and McDonald’s on
the lower high street. The festive
parade will include a marching
band, costume characters, local
community groups plus more
special guests. The Winterfest
parade will last around 30 minutes
and will move all the way up to
the pond area on The Parade.

As well as organising Winterfest,
Watford Town Centre BID has
once again funded the town’s
stunning LED Christmas light
installations, with thanks to

a contribution from Watford
Borough Council. The festive
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provide a wonderful I s

backdrop for all Watford

Town Centre users, and they
will complement Harlequin
Watford’s beautiful displays.
The town’s festive installations
will light up Winterfest at the
conclusion of the parade (at
around 4:30pm) and remain lit
until January 2026.

There may be scope for BID
businesses to have a stall at
Winterfest, please express
your interest to the BID

team by Friday 10 October if
you’re interested in trading or
promoting your business at
this event.
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Send your contact details to enquiries@watfordtowncentre.com to subscribe to our
e-updates and receive important information for Watford Town Centre businesses.




